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http://lajuiceria.com.my/wp/ http://lifejuiceco.com/about-us
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http://lajuiceria.com.my/wp/
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https://www.youtube.com/watch?v=2C-2v99paQM
https://www.youtube.com/watch?v=2C-2v99paQM
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Understanding the Buyer: 

Influencing Factors in the Technology Purchase Decision

Source from: http://www.ucstrategies.com/unified-communications-strategies-

views/understanding-the-buyer-influencing-factors-in-the-technology-purchase-

decision.aspx



Jabra Sales Cycle
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What Customer Wants From Partner?
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Success Criteria Actions From Reseller

• Reliability • Onsite spare unit

• Onsite support, Standby

• Preventive maintenance 

• Fast Delivery • Stock forecast

• Stock availability

• Courier or dispatch

• Confidence • Authorized Jabra partner

• Listed on Jabra website

• Price • ROI
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10Understanding The Customers
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What Partner Wants From Distributor?
11

Success Criteria Actions From Distributor

• Fast Response Time • Quotation Out Time

• Pricelist Ready For Premium/ 

Authorised Partner At Glimpse

• Presales Support • Compatibility Guidance

• Integration Into Various Environment

• Legitimacy • Joint-meeting (customer meeting)

• Co-branding

• Marketing Collateral Ready For 

Partner/s

• Accuracy Of Delivery • On Time Delivery With Timely Follow 

Up

• Notification Of Delivery

• In Country Stocking

• RMA Support • One-To-One Swap
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Understanding The Partner
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https://www.youtube.com/watch?v=IZXVyXyg4as
https://www.youtube.com/watch?v=IZXVyXyg4as
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Thank you.


